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What can you tell us?
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Application Servers
Email Marketing
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In S¢ Buy Button

What makes some products irresistible?
Neuroscientists are racing to find the answer to that
question-- and to pass it along to consumer marketers.

It could be a scene from a Mew Age salon. Eight young women squirm
under electrode-studded caps in a dark, small room in Greenwich,
England. “Relax," intones Hicholas Coomans, a market researcher
*Imagine you are sitting on your own sofa for 20 minutes of Tv.* Caomans
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User experience/success
Customer satisfaction
Problem resolution
Reduce no-fault
Stickiness - pageviews
Increase unique visitors
Global reach

Cost reduction
Successful search
Increase loyalty
Referrer data

Referral data

Where do they come from?

What does it cost?
Is it worth the expense?




Is it
worth it?

Is it
worth it?
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