
Introduction to 
Web Metrics

��������	�
�
��������

�����	���������
���	�������

�����	
�������������
���	

��������	�
���	�


�����
�	���������
�

 ��	�������
�
�����!���	���
��������	
��
�
������	�
�����
�������

�������
����

��������"��#

���	��$%�	����
	��$%���	�#
!&!����!&%#

!���		�	�$'	�������
��$��(
	���#

���	�


�����
�	���������
�

 ��	�������
�
�����!���	���
��������	
��
�
������	�
�����
�������

�������
����

��
�������	
����

���

���

������	�


��
�������	
����

���

���

������	�




���(���%
�
����

Kilo- Mega- Terra- Petabytes per second
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Surfer

http log - “server log”
What pages were served to which IP addresses & when
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Referrer data

What can you tell us?
Log files

����������)����������
����
������

��
��
������
��
��	��
	
����	�#

+��������*���,
���������������%����2���#

+�������3���4�������	�
�	�,
��������	�
�������
		��
����������������
��
�������
��	�������
��������
�����	��	�
��������
���������

����������)����������
����
������

��
���
	������������#
*��������

��
��
������
��
��	��
	
����	�#
+������������

��
��
��������������
��5�������	�5
�����	��5���	(�����	�5����6#

VCI of VSS

�
�
5��
�
�/(��������

Application Servers

Email Marketing

Visitor Surveys

Panel/ISP Research

Usability Testing

Eye Tracking

Brand Impact Metrics

Cross Channel Metrics

Performance Monitors

Server Log Files

URL Tagging

Cookies

Packet Sniffing

Web Beacon

Page Tagging

Client Side Surveillance
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PersistentPersistent
User User 
IdentifierIdentifier

Category 2Category 2

�� RetentionRetention
�� FrequencyFrequency
�� Recency Recency 

AnonymousAnonymous
UserUser
ProfileProfile

Category 3Category 3

�� ‘‘OneOne--toto--fewfew’’
demographic demographic 
segmentation  segmentation  

�� ‘‘OneOne--toto--fewfew’’
psychographic psychographic 
segmentationsegmentation

DiscreteDiscrete
UserUser
IdentityIdentity

Category 4Category 4
�� ‘‘OneOne--toto--oneone’’ targetingtargeting
�� Correlation with offCorrelation with off--line line 

databases  databases  

Category 1Category 1

�� Web behavior data  Web behavior data  
�� Basic stats Basic stats 
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Web traffic
Traffic by search term
Bounce rate
Registrations
Search visibility
Link equity
Advertising spend

Customer experience
Customer satisfaction
Net Promoter score
Social media mentions
Virality
Usability
Downloads
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User experience/success
Customer satisfaction
Problem resolution
Reduce no-fault
Stickiness - pageviews
Increase unique visitors
Global reach
Cost reduction
Successful search
Increase loyalty
Referrer data
Referral data
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Where do they come from?
What does it cost?
Is it worth the expense?
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Clickthroughs
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