





SEO Benefits of Blogging/Publishing

* Blogs/content are a magnet for links
e Links power most of SEO

What would you link to?

27,000 links 18,000 links ~ HubSpt



Case Study: Website Grader

Website)|;,,
Groder

e Blog / Content
e 500,000 reports generated

e Page 1 for “SEO Score”, “website SEO”, etc.
e 40,000+ inbound links
e 3,000 websites with badge/link

e Social Media
e 4 500 Del.icio.us bookmarks
e 25,000+ visitors from StumbleUpon

HubSEYHt



Website Grader SEO Tool

'Web Marketing SEQ Toals Score - Mozilla Firefox
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Website Grader by HubSpot - Marketing Reports for
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Internet Marketing Reports

Grade Your Wehsite

wehsite Grader is a froe seo toal that
measures the marketing effectiveness af a
we=bsite. It provides a scors that mocorporates
Ehimgs like wabsite traffsc, SEQ, sooal
papulanty and athefd tachmeal Factors. It also
pravides some basic advice on how the
wabsite can be improved from a marketing
perspechve.
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On Page SEO Analysis

On-Page SEO

Page Title 12 Quick Tips To Search Google Like An Expert

Meta Description , . .
marketing, analytics, best practices.

Meta Keywords  internet marketing blog

Trackmg Tracking JavaScript is installed.

JavaScript

rl /blog/tabid/5307/bid/1264/12- Quick-Tips-To-Search- Google-Like-An-Expert.aspx
H1

Image alt text Total images found: 7. 1 image has missing or empty alt attributes.

HubSpot Internet Marketing Blog - Award winning blog on Internet marketing, search engine optimization, inbound




Article SEO Performance Analysis

Page Grader Detail

blog. hubspot. com/blog/tabid/6307/bid/1264/12-Quick-Tips-To-5earch-Google-Like-An-Expert.aspx

47 101 24

PAGE GRADE TOF 100 KEYWORD RANKS INTERNAL LINKS
2ND MOST POWERFUL PAGE 61 IN THE TOF 10 181 CQUTBOUND LINKS

Rankings

This page is currently ranked for the following keywords:

KEYWORD RANK 4
google search tips search string videos 1
google like 1
search google tips 1
tips for search 1
tips to search google 1
how to google like an expert 1
tips search google 1
12 quick tips to search google like an expert 1
tips to search google like an expert 1
google search expert 1

3,727

VISITS

4TH MOST TRAFFICKED PAGE

MONTHLY SEARCHES

=

=

&

1

1

DIFFICULTY

5

39

25

20

36

26

28

15

18

31
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Inbound Link Analysis

Link Grader @® Learn more about Link Grader

175 24 1,504 39

NEW LINKING DOMAINS AVERAGE LINK GRADET TOTAL DOMAINS LINKING TO ¥YOU AVERAGE LINK GRADET

(IN THE LAST 30 DAYS) FOR THE NEW LINKING DOMAINS 14,655 LINKS FROM DOMAINS LOW

search links  Go
Inbound Links Internal Links Other

DOMAIN FRESHNESS¥  TOTAL LINKS AVG. LINK GRADE™ AVGE. NEW LINK GRADE™  VISITS  LEADS
ocases.blogspot.com Today 1 32 a0 1 a0
csternal.stumbleupon.com Today 1 ] ] 1 ]
www.aweber.com Today 1 a7 0 1 0
www.mygute.com Today 1 13 0 0 0
web.grader.com Today 1 0 0 1 0
sfbasma.ning.com Yesterday 1 0 0 1
flamingo.hubteam.com:8093 Yesterday 1 0 0 1 0
www.etsy.com Yesterday 1 13 0 5 0




Exponential Effects

-

- Social Media

SEO e Even More Traffic

"/ Bl e More Traffic ® Even More Links
Og e More Links ©® More Content

HubSEYHt



“I’m 48. I don’t understand
this Social Media stuff.”

e Similar to a
business cocktall
reception

e Without constraints
of time or space




Business Cocktail Party Advice

 Meet people and start conversations
* Answer questions — help others

« Ask questions — trust others’ advice

HubSEYHt



Social Media = Cocktail Party

 Become a real member of the community

e Add value to the community
« Ask and answer guestions

 More effective than live cocktall parties
 No boundaries of time or space
e Other people can listen in easily

HubSEYHt



Promote Your Content

HubSppt

HubSpot's Inbound Internet Marketing Blog

Current Articles | B RSS Feed

Launching A Business Blog? Avoid This Common URL
Mistake at Blogspot and Typepad
o digg it | <5 reddit | l. delicio.us | ¥ Stumblelpon

Possibly the most frequent question people ask me when it comes to setting up a business
blog is what URL they should use. There are hasically four options to choose from. The
truth is there is no single right answer. But, there is one wrong answer however. Below
1= an analysis of the 4 ways vou can set up a URL tor your blog and the benetits and
drawbacks of each,

1. Use afree URL like HubSpot.blogspot.com or HubSpot.typepad.com. This is a bad
idea and this is the wrong answer, for two reasons, First, this URL does not belong to
yvou. In any business you want to be building assets that you own and control, The
problem with these URLs is that you are huilding an asset (3 wehsite that has a lot of
links and good content) and you don't own and control that asset. There is no way to
mowve or change these URLs. You are stuck with them forever. If you change your
company name or want to use the content from your blog in a different way online,
there is no good way to move the blog. Second, all of the links that you will be
getting into your blog from other wehsites do not pass any SEQ value into your main
wehsite, One of the major reasons to start a blog is to drive more links into your

GIETE  Best Articles Free Ma

5t
QJ ] U'T'

del.icio.us

your bookmarks

reddit

acebook

MIXX

your e of e vl

HubSpP DLt



Promote Your Content

n] StumbleUpon

PR Broadcast Yourself ™
N(I11] Tube s Enalish SOVEr new sites

[ vome | vasos | crannets | communty | |
You Tube

Broadcast Yo

flickr

You Qughta Know Inbound Marketing

RE 49

Rate: % % % R ¥ 120 ratings Views: 40,694

< — - - -

HubSEYHt




£ H

w

L 54 33

Promote Flattering Content

to Change the World: Website Grader, - Windows Internet Explorer

A |Gk http:/{blog.guykawasaki,com/2007/ 10/website-grader, html

[Q( Haow ta Change the World: Website Grader l l

How to Change the World

A practical blog for impractical people.

« “Fast Forward: Designing for Constant Change” Study | Main | Speaking

at Business of Software Conference »

October 03, 2007

Website Grader
Ilove this kind of stuff: Website Grader ™. w€bs|te II
. J L

You submit an URL, and the test grades how

effective the site is in terms of search

engine optimization. This blog got a score of

99%! Admittedly, | don’t know a thing about SEQ; in fact my SEO strategy
s: “Create as good content as you can and assume that Google finds it.”
The fact that my blog did so well is entirely because of Neil Patel .

Trerererey
1 vote

il Jab Board
of the Past

Email Me

VisualCV

CHECK OUT MY

( [VISUM.L.V

v

Done

e Internet

H 100%

ﬁ] StumbleUpnn

del.icio.us

your hookmarks

facebook

HubSp Ot



Case Study: Twitter Grader

« Promoted only on Twitter for free
e Over 600,000 profiles graded to date
* 50% of traffic from Twitter

Twitter Grader measures the power of a profile.

enter your twitter username Get Grade

Tip: Check out the Twitter Elite for some TwitterGrader rockstars

HubSEYHt



RSS Monitoring

Googl

= [="Hub Spot Monitoring (36)
&) "press release grader. ..

2 "website grader” - Su... (1)
2! Blog Search: HubSpot (2}

2/ HubSpot - Social Medi... (27)
2! hubspot - Summize (6]

HubSEYHt



Monitor Publishing

I hubspot -site:hubspot.com, - Google Blog Search - Windows Internet Explorer

S ) V|‘f A |

- | hittpe f funa, goagle. comblogsear chrhl=engie=UTF-88g=hubspot+-site%:3ahubspot . com&btriz=5e arch+Elogs

{:i‘ *'1”}? [ hubspat -site:hubspot, com - Google Blog Search l \ @ M
WWel Images Maps Mews Shopping Mail more v mvolpe@hubspot.com | Web History | My Account | Sign out

GO ()Sle |huhspot -site-hubspot com |[ Search Blogs ] ’ Search the Web ] "f_"fs_"_"r';E”:" Search

Blog Search BETA

Blog Search Results 1 - 10 of about 2,753 for hubspot -blogurl:hubspot.com. (0.05 seconds)

Sorted by relevance Sort by date

Published
Last hour Did you mean: Aub spot -site-hubspot.com
Last 12 hours
Last day Website Optimization for PR Value
Past week 16 hours ago by planetrelations L4
F'ast_m_umh | recently discovered Hubspot's YWebsite Grader, which is a free search engine optimization
+Anytime (SEQ) tool that measures the marketing effectiveness of a website. By entering your website,
Choose Dates the Grader analyzes data across several broad ...
Planet Relations - http-//planetrelations.com
Sl HubSpot Gives SEO Advice
& Blogs Alerts 19 Feb 2008 by John Gartner
Atom | RSS Last week | attended a wehbinar give by HubSpot on the fundamentals of search engine

optimization, and I'm passing on a few noteworthy tips. The company says that 75 percent of
SEQ is not related to the content that is shown to readres ..

MarketingShift: Daily Crash Course in Marketing... - http:/Awww.marketingshift. com/ -
References

HubSpot Professional - Closed Loop Internet Marketing

25 Mar 2008

Hub Spot Prafessional is an inbound Internet marketing system that enables closed loop
marketing. linking lead intelligence from your website into Salesforce and generating
marketing reports showing which leads or campaigns produced ...

Latest Listings - http-Awww salesforce com/appexchange/

Tooll Love: HubSpot's Website Grader

12 Mar 2008 by Amanda Gravel
Atool I've been using in my scanning and monitoring work is Hubspot's Wehsite Grader. v

€ Internet H100% v

HubSEYHt




Monitor Sharing

= Search for “hubspot.com™ - Windows Internet Explorer

6@.’ - |QEi‘ hktp: fidigg. com/search? s=hubspot. com@submit=Searchisection=all&search-buried=1 &k yvpe=all&area=allfsort=most V| 5| % |ch:g|e | Poibs
— : »
{}' '1'9? IQEfSearchFor"hubspot.com" I ‘ @ T

My Profile | Friends’ Activity 1816 | SubmitNew | Logout ESEEIEMI -

1 _RREESSICOI0RIMOoUIEA0SImeanSimoleiqieeniinyoURPOCKEE

[JC] When DISH Network save, you save. ‘/"

Restrictions apply.

BE OVER 100 CHANNELS FREE [&3,s sve over canis [ \

-
-
el
NETWORK-

Search Dlgg All News Search Videos Search Images Search Podcasts Search

|hUbSpr.CDITI ‘ Search [¥] Include Buried Stories

| Title, Description, and URL %] All Stories ||| sort by MostDiggs | ¥

"%24

diggs
dugg'
ﬂ?ﬂ
diggs
dugg!

rle?

dimnz

Now, Any Business Can Tap 53 Million Facebook Users (For Free)

blog.hubspot.com — Anyone can now create a business page on Facebook. Quick and easy steps to get started. Also some interesting stats on
Facebook. More . (Business & Finance)

*| 33 Comments Share v 7 Favorite? kirsten3% made popular 148 days ago

George Bush is Google Bombed AGAIN [

blog.hubspot.com — Who's a Failure? Google says George Bush! Is this a political statement by Google? Why havent they corrected this i
mistake since it happened first in 20037 How have bloggers and political pundits powered this new Google Bomb? More .. (Political News) =

=132 Comments (5 Share 77 Favarite? ﬂ eaham submitted 41 days ago

Qutbound vs. Inbound Marketing

blog.hubspot.com — Great post that explains the difference between outbound and inbound marketing and why inbound marketing is very important to

w

Dane

€D Internet F,100%

-

HubSEYt



Monitor Discussions

Ewikker huwso

Realtime results for hubspot

myvolpe: @Sstarbucks (can't reply to your DM) Send something cool to the office. |
might {video)blog about your marketing... hitp/Blog Hub Spot com
17 minutes ago - Reply - View Tweet - 4o Show Conversation

tomdog: @BeverlylMacy here's the #HubSpot retort to that #WSJ article
hitp Abit. [yWHOSL (expand)
43 minutes ago - Reply - View Tweet - 5 Show Conversation

mvolpe: @direstraitsg4 No comment on my coffee preferences. There is both an
@dunkindonuts and an @starbucks within 1 block of @hubspot

about 1 hour ago - Reply - Wiew Tweet - (¢a Show Conversation

ryangraves” @mvolpe you fit the marketing geek bill well_you guys are kickin ass
w! hubspet so keep the geekdom up!

about 2 hours ago - Reply - View Tweet

gonzaloh: Muy bueno... p "Twitter In Real Life" hitp //hubspot me/?bigcart by
@hubspot

about 2 hours ago - Reply - View Twest

MNancydborown: Check out this funny cartoon "Twitter In Real Life"
hitp fhubspot me/?blgcan by @hubspot

about 3 hours ago - Reply - View Tweet

0.03 seconds

E) Feed for this query

o Twitter these results

Show tweets written in:

English

Trending topics:

Christmas
#hohoto
Heroes
Shorty Award
Santa

#1S5

#tcot

us

mn}
=

iPhone

Nifty queries:

cool filterlinks

“is down"

movie -

"happy hour" near-SF

#haiku
“listening to"

HubSEYt



HubFeed Automatic Monitoring

HubSpbt

MR Dashboard Search Marketing Analytics Leads Website

HubFeed ™ B

&9 Comment on these new articles Tuesday, D

STORY

B SEO Software by WWeb CED :: Search Engine Optimization Software / Comp...

&9 Comment on these new articles Tuesday, December 16
STORY
W professional SEO Services - Search Engine Optimization - SEC - Profes...
&4 iComment on these new articles i Tuesday, December 16
g Product Update: HubFeed RSS Subscription Tuesday, December 16
&9 Comment on these new articles Tuesday, December 16
£ Check out your latest leads Tuesday, December 16
& Check out your latest links Tuesday, December 16
i Read these HubSpot forum discussions Tiiesiav. Decerrher 16

gt The rank has changed for 14 of your keywords. Tuesday, December 16 : HUbS@t



What Determines Success?

Blog /

* Inbound Links
 Fans (Subscribers)

Content

Social
Media

e Fans (Friends)
e« Content

SEO

e Content
e Inbound Links

HubSPHL



Case Study: Oughta Know Inbound Mktg

] (1] Tube [

e Video e e i
e 40,000 views first week
e 10,000 views first day

» Social Media
» #1 source = StumbleUpon  |»==— -
* #2 source = Twitter O v vam m
« #3 source = Facebook T
* Page 1 for “inbound marketing”
e 50+ inbound links to blog article

HubSEYHt



Case Study: Will It Blend?

* Blog / Content
e 74 videos
e 2m YouTube channel views

« SEO

e Page 1 for “blend”
e 55,000 inbound links

e Social Media
e 83,000 channel subscribers

e Over 500 Facebook groups
* 5 Digg front page stories

3624

digge  wilitblend.com — Some people might say |

digg it Share Buny W jaznmb 354 days

HubSEYHt



Conclusion: A Day of Inbound Marketing

8:00 - 8:30 am: Check blogs, Facebook and Twitter
e Leave some comments
e Add some new friends

8:30 - 9:30 am: Publish new blog article
 Postlink on Twitter and Facebook

3:00 - 3:30 pm: Someone says nhice stuff about you
 Vote for it on StumbleUpon, Digg, etc.

 Post link on Facebook and Twitter

 Emall friends/employees to promote it

3:30 — 4:00 pm: Review SEO results
« Make a couple tweaks to on-page SEO Hubsaﬁ)t



Thank You!

Learn more about HubSpot:
http://www.hubspot.com/demo

Become a Fan:
http://facebook.hubspot.com

Mike Volpe
VP Inbound Marketing _

Twitter: @mvolpe

HubSEYHt
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Inbound Marketing System

Content
Management

Blogs

Landing Social
Pages Media

HubSPHL



Getting Found: On-Page SEO

Keyword Grader

Keyword Grader Suggest Keywords Website Grader Link Grader page Grader EETA ° Det-ermine What keywords to
I e R optimize your pages around based
on relevance, search volume, and
. B o how difficult it will be to rank on the
» Coi) o et - first page of Google
o s S50+, B G o |dentify priticaj |Qng tail WOl‘dS_ (high
s SRR T conversion rates, low competition)
] . e © -z |+ Monitor your rank against
S p— B e s v0 competitors for each
D e J = Sl keyword/phrase
R s s AR . .= | « Determine the specific page on

your site that is ranking for each
keyword(phrase) and how to make
further improvements

HubSEYHt



Getting Found: Off-Page SEO

Keyword Grader ugge Y
Link Grader
NNNNNNNNNNNNNNNNN ERAGE
(IN THE LAST ) FORTHE NEW LINKING DOMAINS
nnnnnnnnnnnnnnnnnnn | Links Other
ssssssssssssssssssss
wwwwwwwwwwwwwwwwwwwwwwwwww
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn Vv
nnnnnnnnnnnnnnn days ago
buyourwebservices. net days ago
0,59, 4 days ago
wwwwwwwwwwwwwwwwwwwwww days ago
nnnnnnnnnn ago
wwwwwwwwwwww ago
ago
eeeeeeeeeeeeeeeeeeeeeee ago

Link Grader

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
IIIIIIIIIIIIIIIIIIIII

AMG, LiNK GRADE™  TOTALLINKS

LLLLL

Link Grader

|dentify opportunities to generate
more return from your existing
links

Monitor your live inbound links
and which inbound links are
producing the most value for you

Aggregate your competitors
inbound links to discover new link
building opportunities that you
have not taken advantage of

HubSEYHt



Getting Found: SEO for Your Whole Site

HUbsw Search Marketing Analytics Leads

Keyword Grader Suggest Keywords \Wehsite Grader

BETA,

Page Grader™": www.hubspot.com

147 2.3

TOTAL PAGES AYERAGE PAGE GRADE™
147 IN THE PAST 30 DAYS Low

STATUS @ PAGE TITLE

Website

Link Grader Page Grader 5574

4,670

TOTAL INEOUND LINKS
3,584 TOTAL INTERNAL LINKS

33%

QF PAGES W/UNIQUE M
TOU SHOULD FIX THE O

Expart to Excel

ETA DATA
THER 67 %

RANKED KEYWORDS ¥ WISITS INTERMAL LIMKS INEOUND LINKS PAGE GRADE
' Internet Marketing & Online Marketing | HubSpot 116 16,815 799 4,051 100
/A Marketing Wehinars 20 800 18 6 a8
N Internet Marketing Consultant Job Description 16 249 3 3 5
a Internet Marketing Company 14 4,782 270 258 25
N Keyword Tips 13 348 10 8 5
A, Top Search Engine Ranking 11 255 9 0 4
A Strateqgic Internet Marketing Tips 10 538 15 ] s
A Iam::r‘r‘\et Marketing eBook: Tips to Turn Your Wehsite into T 473 - 5 4
/iy organic vs, Paid Search 8 149 1 4 3
/oy, Social Bookmarking Sites 8 189 9 5 3
A m:l;‘a‘r‘la Solutions Doubles Website Traffic and Leads while B 26 14 5 3
Wocio Increases Targeted Traffic and Leads to Website
Ay Using ... 6 14 g 0 2
Internet Marketing Software | HuhSoat £ 44Af 0

Page Grader

Analyze each page of your site to
see which produce the most
value for you (traffic, leads,
ranked keywords, links)

Automatically recommend
improvements to optimize each
page of your site

HubSEYHt



Getting Found: Blogosphere

HubSpt

I’";i"ﬁr Best Articles Free Marketing Kit Tools About

HubSpot's Inbound Internet Marketing Blog

ed

e

Inbound Marketing vs. Qutbound Marketing
i

turnbleUnon

‘7111

diggs

dugg!

When 1 talk with most marketers today about how they generate leads and fill the top of
their sales funnel, most say trade shows, seminar serias, email blasts ta purchased lists,
internal cold calling, outsourced telemarketing, and advertising. 1 call these

methods "outbound marketing" where a marketer pushes his message out far and wide
hoping that it resonataes with that needla in the haystack.

1 think outbound marketing technigues are getting less and less effective over time for two
reasons. First, your average human today is inundated with over 2000 outbound
marketing interruptions per day and is figuring out more and more creative ways to block
them out, including caller id, spam filtering, Tivo, and Sirius satellite radio. Second, the cost
of coordination around learning about something new or shopping for something new
using the internet {search engines, blogs, and social media sites) is now much lower than
going to a seminar at the Marriott or flying to a trade show in Las Yegas.

Rather than do outbound marketing to the masses of people who are trying to block you
out, I advocate doing "inbound marketing” where you help yourself "get found" by people
already learning about and shapping in your industry, In order to do this, you need to set

A Huhsﬁ'ﬂ:l COMPANY

Hub$pot Marketing Blog

The HubSpot Internet Marksting blog helps
businesses leverage inbound marketing
practices using the Internet to gst found by
mare prospects and convert more prospects
to leads and customers. A full ESS feed is

svailable, or you can sign up by smail below.

3555 readers

" FEECEURNER:

Subscribe via Email
[Subssive |

Inbound Marketing Summit

INBOUND

MARKETING SUMMIT

Blogging
Enable easy, natural process to
consistently update content on
your site, achieve more frequent
search engine crawls, and
Improve authority

Develop an audience of emaill
and RSS subscribers

Attract more inbound links (“link
bait”)
Write keyword rich content to

attract more high conversion rate
traffic

HubSEYHt



Track Your Competitors

HUbsaﬁt Search Marketing Analytics Leads Website

Keyword Grader Suggest Keywords Website Grader Link Grader Page Grader EETA

Website Grader

A compretansive measuve of yowr wehsite v effoctivanass

Google Google Keywords in

Wehsite Page Traffic Blog Inbound del.icio.us Indexed Google Top

Wehsite Grade Rank Rank Rank Links Bookmarks Pages 100
= = = = = 3] = =

blog.hubspot.com ;E a9 = T0,7E3 15,348 10,785 23 475 216
wowew hubspot. com 35 o [} 70,753 15,731 12,264 449 174 41 @
onstartups.com 35 Q9 6 101,536 15,782 45,178 933 4a5 N & @
wowew websitegrader. com 35 91 o] 67,743 890,286 30,960 3,740 166 N & e
Compare Site: Add

HubSEYHt



Lead Intelligence

Lead Summary Activity Details Forms Submitted ~Lead Details = Geographic Details ~ Opportunity Details

Peter Test Caputa Test Activity Summany y
Hubspot

pcaputa@hubspot.com

CAMBRIDGE, MASSACHUSETTS 02142
508 579 6987 (phone)

Hubspot

edit lead details 1 form submitted
nd si

Track the full path of all of your
leads through your web site

Automatically develop more
Intelligence around each lead
(number of visits, time on site,
pages visited, comments written
on blog, documents downloaded,
information submitted via web
forms created)

Increase close rate through
improved lead quality

HubSEYHt



Making Better Marketing Decisions

1 Month [=] [ Reload Chart

8

Analytics

Integrated reports in HubSpot
software allow you to understand
the effects of all your marketing
activities so you can optimize
your efforts and allocate your time
and money towards the programs
that generate the most leads and
sales for your business

HubSEYHt



Actionable Marketing Insights

HubFeed

 HubFeed “watches” your Internet
ol e marketing efforts and delivers
@ Is it time to write another blog article? z

ST BN - : highlights and actionable insights
e S based on your data

HUbs@t Search Marketing Analytics

5
+ internet marketing for small business 2 1
+ inbound marketing 1 +1
+ internet and marketing 27 9
+ search marketing blog 1z 2

Explore all your keywords in Keyword Grader,

B vou have 142 new leads!
& Performance update
&t The rank has changed for 64 of your keywords,

£, vou have 195 new leads!

HubSEYHt



HubSpot Methodology and Consulting

Sections
SEREILTICISAENE | . Our Internet Marketing Consultants
Get Found by Potential Customers [Grow the Top of the Funnel] a‘re eXperienced in a” aSpeCtS Of
. online marketing and specifically
trained on HubSpot's products and
- methodologies
« Consulting sessions focus on these
topics based on the specific needs
of the client
Like Video?

HubSEYHt



HubSpot Training Materials and Resources

HubSppt

Help and Support Forums Training

Home Methodology

HubSpot Training Videos
Webinars

= Getting Found 1-9/14/07

Getting Found 11 - g/20/ 07

Blogging & Blogosphere -
9/28/07

Marketing Intelligence -
10/04/07

Converting More Prospects to
Customers - 10/12/07

Modern Press Releases -
12/14/07

Register for Training

HubSpot Webinars

HubSpot has presented a series of webinars about Internet marketing. Each webinar is
approximately one hour long and provides in-depth commentary and guidance about particular
topics of interest and impartance to search engine optimization and current marketing
techniques. The following webinars are availabe for viewing on Success.HubSpot:

» Gefting Found I -- Covers on-page search engine optimization (SEQ) techniques, such as
keyword discovery and keyword placement, and demonstrates how to use HubSpot to optimize
your web site and stretch the top of your sales funnel by "getting found” by more and qualified
prospects

» Gelting Found II - Covers off-page SEO technigues, including link analysis and improvement,
and how to use these techniques to improve search engine rankings

= Blogging and Blogosphere -- Describes how to leverage vour blog and the blogosphere, as well
as social media sites, to use inbound marketing to get more links and traffic to your site and
more leads in your sales funnel.

= Marketing Intelligence - How to use HubSpot's tools to analyze your site's traffic and
performance, and to assess the success of your marketing campaigns and SEQ programs

- Converting More Prospects To Customers -- Leveraging your increased site traffic and leads
into more customers

Modern Press Releases - PR 2.0 -- Write and distribute SEQ-optimized press releases and
understand how modern marketers use PR for maximum benefit

HubSpot Training Videos
‘Webinars

Register for Training

L. e
Training Videos

These training videos cover general HubSpot functionality for HubSpot users. Start watching to
become a HubSpot power user today!

werview (1)
= Conversion Graph (1)
- Customizing Look and Feel (1}

= Eorm Builder (1)

Geographic Optimization (1)

= Kevword Grader (1)

Leads (2)
= Link Grader (1)

- Locations (1)

= Overview Videos (18)
» Page Manager (1)

= Page Popularity (1)

Referrers (1)

bscribers (1)

Search Marketing (5)
* Suggest Keywaords (1)
= Traffic (1)

View Leads (1)

HubSEYHt



Thank You!

Learn more about HubSpot:
http://www.hubspot.com/demo

Become a Fan:
http://facebook.hubspot.com

Mike Volpe
VP Inbound Marketing _

Twitter: @mvolpe
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